
 

Top 20 SMM Interview Questions and Answers 

Introduction 

Social media isn't just about posting pretty pictures anymore. Behind every 
successful brand page is a strategy — and companies are actively looking 
for people who understand how to build one. 

If you have an SMM interview lined up, you already know the competition is 
real. Hiring managers want more than someone who "uses social media." 
They want people who understand audience targeting, content strategy, 
platform algorithms, engagement metrics, and paid campaigns. 



This guide covers the most important SMM Interview Questions and 
Answers to help you prepare properly — so when the interview comes, you 
are ready to deliver. 

List of SMM Interview Questions for Freshers 
1. What is SMM, or social media marketing? 

2. What are the five pillars of SMM? 

3. Which measures are essential for evaluating social media ROI? 

4. How does social media affect marketing? 

5. How is SMM used? 

6. Explain SMM tools. 

7. What are the types of SMM tools. 

8. Is SMM better than SEO? 

9. What role does customer service play in SMM? 

10. Why is YouTube relevant to marketing? 

SMM Interview Questions for Freshers 

1. What is SMM, or social media marketing? 

Using social media platforms to gain recognition, develop your brand, 
boost website traffic, and boost sales is known as social media marketing. 
To simply accomplish this, brands and people post interesting material on 



their social media platforms, interact with their followers, and launch social 
media campaigns. 

2. What are the five pillars of SMM? 

The five top pillars of social media marketing are as follows: 

●​ Strategy making 
●​ Planning and publishing 
●​ User Engagement 
●​ Analytics 
●​ Advertising 

3. Which measures are essential for evaluating social media 

ROI? 

Conversions, lead generation, brand reach, and engagement. These are 
the key indicators of return on investment (ROI) for social media. Social 
media managers feel at ease discussing particular terms in Google 
Analytics, the tools they employ, and the information available on each 
platform. 

4. How does social media affect marketing? 

Brands must employ social media marketing as one of their main 
marketing strategies to connect with their target audience, win over new 
users, maintain brand loyalty from current customers, address product 
issues, respond to inquiries, and more. 

5. How is SMM used? 



Marketing that uses social media platforms like Facebook, Instagram, and 
TikTok to promote brands, build target audiences, increase website traffic, 
and boost sales is known as social media marketing, or SMM. 

6. Explain SMM tools. 

Software programs or platforms known as social media marketing tools, or 
SMM tools, assist companies in tracking, managing, and maximizing their 
social media presence. They provide everything from video editing and 
graphic design to post-scheduling, analytics, and audience behavior 
monitoring. 

Check out: SMM Course Syllabus PDF 

7. What are the types of SMM tools. 

Three categories of social networking tools exist.  

●​ Listening platforms 
●​ Publishing platforms 
●​ Competitive analysis platforms.  

 

8. Is SMM better than SEO? 

SEO makes your website more visible to search engines by optimizing its 
structure, while SMM leverages social media to build communities and 
strengthen your brand’s voice. They form a mutually beneficial 

https://www.softlogicsys.in/smm-course-syllabus/
https://www.softlogicsys.in/smm-interview-questions-and-answers/


partnership, with each having a distinct role to perform in arranging the 
digital symphony. 

9. What role does customer service play in SMM? 

Customer service on social media platforms is becoming more and more 
crucial for companies that have a busy online presence.  

Social media management consists of two distinct aspects: posting on 
social media and providing assistance. Each calls for a distinct strategy 
and, in rare cases, a different channel.  

They ought to acknowledge this fact first. Second, they ought to be aware 
of how to handle any kind of interaction, including those that involve 
praise, criticism, or mentions. 

10. Why is YouTube relevant to marketing? 

YouTube, the second-most popular search engine, is the King of the Jungle 
as the number of videos consumed grows daily. Every day, almost 3 billion 
videos are viewed on it.  

YouTube is one of the best sites to check out if you need to market videos. 
Your video will be published on the YouTube homepage if it becomes really 
famous, which will increase its reach even more. 

List of SMM Interview Questions for Freshers 

11. Why is social media such a hit? 

12. What does social media marketing’s 80/20 rule mean? 

13. What is the 96 minutes rule? 



14. What are some general pointers for success on social media? 

15. List some of the most popular social media tools. 

16. What marketing uses are there for LinkedIn? 

17. How would you promote tweets or postings on Twitter? 

18. How would you divide up our budget for social media? 

19. Explain Facebook EdgeRank 

20. How does SMM help SEO? 

SMM Interview Questions for Experienced 

11. Why is social media such a hit? 

The reason social media is so widely used worldwide is multifaceted. There 
are several reasons why people use it.  

Social media platforms are offered at no cost to users, and they utilize a 
variety of algorithms to identify the kind of content that people would find 
interesting and present it in their news feed. 

The main causes are: 

●​ It makes it possible to maintain relationships with loved ones. 
●​ It provides the chance to meet and get to know new people. 
●​ Individuals connect with their favorite brands and remain up to date 

by using social media platforms like Twitter. 
●​ For professional networking, people use websites like LinkedIn. 

12. What does social media marketing’s 80/20 rule mean? 



The concept is rather straightforward: only 20% of your social media posts 
should solicit business from your clients; the remaining 80% should offer 
value to them. The Pareto principle is another name for this rule. 

13. What is the 96 minutes rule? 

The 96-minute rule is another example of how the Pareto principle is put to 
use. It suggests that in order to increase production, knowledge workers 
should dedicate that amount of time each day to their most crucial duties.  

Check out: SMM Tutorial for Beginners 

14. What are some general pointers for success on social 

media? 

A few general pointers for succeeding on social media are: 

●​ Identify the top platforms for your industry and company. 
●​ Seek out influencers to establish connections with for cross-platform 

marketing 
●​ By regularly releasing high-quality material at the appropriate times, 

you may expand your following. 
●​ Talk to your audience. Engage with them to have a deeper 

understanding. 
●​ Establish objectives during the planning phase, track your progress 

throughout time, and make any adjustments. 

15. List some of the most popular social media tools. 

The best social media tools to utilize are as follows: 

Followerwonk: Followerwonk aids in audience optimization. It suggests 
users for you to follow. 

https://www.softlogicsys.in/smm-tutorial-for-beginners/


Followerwonk: Followerwonk aids in audience optimization. It suggests 
users for you to follow. 

Social Clout: Social Clout is an analytics tool for social media that aids in 
tracking ROI and engagement for advertising. 

CrowdBooster: Real-time data is obtained via this technology. You can 
use your KPI to create reports. 

Audiense is a social media platform that facilitates the discovery and 
classification of new target groups. 

ZeroFOX: ZeroFOX is a technology designed to help businesses protect 
themselves from hackers. 

Socialbakers: A collection of tools called Socialbakers can assist you in 
making decisions based on the opinions of your followers. You can 
compare the results to those of your social rivals. 

 

16. What marketing uses are there for LinkedIn? 

One of the best social networking sites for self- or business-promotion is 
LinkedIn. Regularly posting interesting information on your corporate page 
might grow your following. Rich information has been shown to be quite 
beneficial and will aid in raising the interaction rate. 

17. How would you promote tweets or postings on Twitter? 

https://www.softlogicsys.in/smm-interview-questions-and-answers/


To maximize tweets through excellent practices: 

●​ Find out when posting on Twitter is most effective. 
●​ Twitter sponsored advertising is a useful tool for promptly connecting 

with our intended audiences. 
●​ Make contact and establish a connection with influencers. Attempt 

to participate in a cross-promotional endeavor. 
●​ Plan your tweets and keep everything organized by using a calendar. 
●​ To boost retweets, use GIFs, photos, and links. 
●​ To encourage user interaction with your material, use Twitter polls. 
●​ To gain more followers, share quality information from the internet. 
●​ To increase the post’s reach and interaction rate, include video. 
●​ Engage in thought-provoking conversations on Twitter to raise 

awareness of your brand. 
●​ Make appropriate use of hashtags. Just enough, but the appropriate 

ones to increase reach. 

18. How would you divide up our budget for social media? 

It is important to talk about specific measures and KPIs, as well as which 
percentages belong where. For instance, a respectable portion might be 
devoted to Facebook ads; a medium-sized business may invest up to 
$500 in sponsored advertising each month. For a good return on 
investment, human resources, social media technologies, and training are 
all critical. 

Check out: Social Media Manager Salary 

 

19. Explain Facebook EdgeRank 

https://www.softlogicsys.in/social-media-manager-salary-for-freshers-and-experienced/


Facebook developed the Facebook EdgeRank algorithm to control what 
users see in their news feed. Each Facebook post is given a value based on 
a number of different characteristics.  

Facebook EdgeRank enables users to find content that they are more likely 
to enjoy, which in turn encourages them to spend more time and visit 
Facebook more frequently. 

Facebook EdgeRank = ε = U x W x D 

U – Affinity (The score between the viewer and the edge creator) 

W – Weight (The weight for this edge type: Comment, Likes, Shares, etc) 

D – Time Decay (The decay factor based on how long ago the edge was 
created) 

20. How does SMM help SEO? 

●​ Search engines index content from social media platforms. Search 
results display social media profiles in order.  

●​ People search for information about brands and companies using 
social media platforms as search engines. Thus, improving brand 
awareness requires having a strong social media presence. 

●​ By making your blog posts and website social media shareable, you 
may expand their audience and boost your social media traffic.  

●​ Additionally, having more links and traffic naturally draws the 
attention of search engines. 



Conclusion 

Preparing through these questions gets you closer — but knowing how to 
actually run campaigns is what lands you the job. 

If SMM is the career you are chasing, our SMM Training in Chennai is where 
you need to be. You will work on actual tools, handle content calendars, 
run ads, and figure out what works — the same way you would on the job. 

No fluff, just skills that employers notice. Start your SMM journey — Enroll 
today. 

https://www.softlogicsys.in/smm-training-in-chennai/
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